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Figure 1. Magic Quadrant for Multichannel Marketing Hubs
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Major
product
changes &
innovations
in 2019

Al-powered Anomaly
Insights in campaigns

New Al-infused message
composer launched

Journey stage analysis
and insights across
channels and touchpoints

Native support for cloud
object stores via Exchange

Native 2-way SMPP interface for
SMS communications



in 2020 so far we’ve launched...
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Usc Campaign marketing
profile data to deliver
cross-channel personalized
campaigns on the web

Campaign profile data in Pcrsonalization



! SAMPLEBRAND |

Home

Get Started
Orders & Activity

1l Analytics & Reports

v Customizable Components

Logo *

COMPANY
((a;a: were  Edit Reset

Main Image *

g = Edit Reset

Body Copy

With Sample Brand
Travel, you get much
more than an agent: you
get a travel partner team
who is as vested in your
delight and pleasure as
you are.

Header *

v Profile

Profile

Name: John Doe

Phone: 305-321-6789
Email: jdoe@samplebrand.-
com

Website:
www.samplebrand.com

Subject *

Act now to take advantage of our latest offer!

( COMPANY
LOGO HERE

[

Boost marketing ROI by
letting local marketers
create personalized
campaigns while
maintaining brand

consistency.

L . ~ Ve
- L et . A ¥

When is the last time you committed to unplugging for a true
get-away? Too long ago if you are like every other young
professional with whom we work. Well... It’s time, and we have
the perfect incentive for you!

SPECIAL FOR OUR REGION

Our local team of experts are here for you.

With Sample Brand Travel, yo

u get much more than an agent: you get a travel

Distributed Marketing for Campaign




acoustic HELP CENTER English (US) v What’s new Developers ® Status Sign in

Hello, how can we help?

Search our articles, guides and forum Q

BROWSE BY PRODUCT

A new resource center and much more...



And next we are bringing you...
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Details

Q. Search blocks

Tr

<[>

HTML

=

Gallery

Q, Search library

Button

Social

2

Promotion

Design

Spacer

Link bar

Sunny skies ahead SAVE & RETURN

Insights

top performing content tagged Eyewear

CitYCOO' Mens Womens Girls Bo Tags

Eyewear + Add tag

Sunny
skies

ahead!

New styles, just in time for summer

Citycool has your favorite styles, plus all new designs

SHOP SUNGLASSES

%%First Name%%, use this promo code and get 25% off your first pair of su

SUMMERT19 Related reports

csigned user interface

SHOW MORE



Running PAUSE CAMPAIGN (1)

Overview Activity o
Audience n8
e Churn list
2 more rules ™
N N
Past thirty days w
Send email
=— Actual @ Anomaly -- Expected Bounds @ Sunny skies ahead
17% clicks 32% opens
60%
o 45%
it
= Time delay
-1
o 30% @ Wait 2 days
15%
o
q?\q q'()\q q?\q q,()\q q,@q Conditional split
3 o A R
& o oF = ] Opened email
05 ({\3 B £ .3_-,5
¥ 3 paths
High s

Remainder path Path 1 Path 2

Contact d 't Contact Contact il
Open rate anomaly (18 July 2019, 3:00 PM GMT) @ ontac _oesn @ on_ac opens @ ontact opens emat

open email email and clicks link

Rate: 51% @

Actual: 200

Expected: 143

Difference: 7T &’ Exchange A/B Test Update profile

Bounds: 114 -172 @ Add to audience for @ 50/50 split Update field for
Facebook ad visitor to yes

Contributing factors:

High addressability, others sent to social ads

Average number of emails sent per contact N Redirect

More strecamlined multi-channel orchestration




acoustic CAMPAIGN Content Campaigns Reports Ami@acoustic.co

Email Summer eyewear reengagement g

Campaigns A B Last7 days  6/14/2019 - 6/20/2019 2 Allaudiences 3,572,096 users 201 3
Email
Sent Delivery rate Open rate Click rate Unsubscribe rate
(y Cy <y Cy
2.085 90.7% 76.2% 58.4% 2.2%
Comparative v
Automated v
Transactional v Click-through rate Heatmap
Content v ® Act ® Ar ' )
My reports v 2 L 12.8 17.1 :
Cltycool Mens Womens  Girls Boys

60%
Shared reports v
Audiences

Sunn \

o
skies
ahead!
°
0 Py . .
) < < & < Y & New styles, jUSt in time for summer
O Q & & & &
N N N N S N N
¥ $ ° 4 2 2 o Citycool has your favorite styles, plus all new designs

Unified campaign analytics




Sunny skies ahead

LN

Configure Citycool

Sunglasses Eyeglasses Q ¥

Product recs Layouts

Strategy name

Top selling products v Santorini Aviators — $36

Jeta
Goal

Increase click rate v

Algorithm

View to buy v

Lookback timeframe

Add to cart

Past 7 days v

Rules

Inventory count is less than five
AND

Past purchases equals true 3 \
You may also be interested in these ) E

+ ADD RULE

Native product recommendations




acoustic CAMPAIGN i Content Campaigns Reports

Last update

o
L
Last update Oct 12, 2018 Model ran successfully. Database field updated. Query *" generated.
|| || Database Marketing Database
Score distribution Contact fatigue (average) over time
*a
ol
10,000 100
& &0
W =
z £
E (5}
) ; 2
] L
* i
(15}
2
0 0
o N L Loz 3 Gy o] '+ o]
= I I " " W ™ W
._ Score @ I s ) o [y (g
e ..:1"" o r;,_,‘ “rj ﬂ'} {__I'}
! Y Byt i M
Week
] .
&0 Settings
I Run analysis weekly
1r

|:| Motify me when analysis is complete

What to do with analysis results

ary

et Hats H ' o i [

Contact Fatigue

! j o




acoustic cameaicu

Content Campaigns Reports

Campaigns [ End of the Year Opt-In

@ Overview > [ Audience * W Design ] ) Rewview —* ) Delivery

A/B testin
Details Design x &

Subject line analysis

End of the Year Opt-In Subject line

Don't forget abowt our amazing Febru... Analyze
I{I_\JE
=

[ Score

1 2 (FLO0}

Recommended
Contacts t
Save up to 40% on purchases before March L
Shop taday and save up ta 40% o
Email details ~ Larem ipsum o
From namea

OpeEn rate

12% - Pradicted for this subject line
From address 1% Historical average

28% CENEEEEEEED Historical bost

Reply-to address
Amazing has a high open rate
Forget has a low open rate

= Past performance
Subject line = =

" Guide me!

Don't forget about our amazing February in store. ..

Intant

Reminder has a low open rate

< Past perfarmance

Subject Line Analysis




General Updates

[ ]
acoustic Acoustic Campaign Q1 2020 Customer Update Webinar



Message = e
Ccomposer | @

Currently in Beta. )} Crafted,

timeless

traditions

What’s Next? (Q3 2020)

FINE DETAILING

Personalizing content with
ease.

Dynamic Content & Relational
Table Personalization

Product Recommendations
acoustic




Programs

Sending data to 3@ party
systems just got easier
for Webinar sign-ups,
Direct Mail, Sales for
follow-up and more.

New Actions: Export
Contacts, Direct Mail &
Telesales

acoustic



Programs

What’s Next?

ﬂ Registrant pu...ENG ‘

Be notified and see - I |
e * ) ; N ./ % Famw Opensd 0d — '§ od — 10% Off Spring
unusual daily spikes ana BN o I e e

dips in performance of
your programs, now at
the step & path level.

Enhancements to
Anomaly Detection

acoustic



Performance .

Delivery metrics H Key metrics

[ J
InS lghts i 52!9?8 36.05% 14.56% 36.05% 25.87% 25 87%
Sent Delivery rate 08.70% Open rate {unique) Click rate (unique) Click-to-open rate Unaubscribe rate

Top performing mailings H Recent mailings

Open rate Click rate Click-tc-open Bounce
{unique) (unique) rate rate

Send date Mailing name

Support for Transact
Messages now available.

B27/2017 Pre-MQL Marketing_APAC_Emaill (7) 10% 58% 8% 145%
B/25/2017 DACH_DOI Email Confirmation_FY14 (8) 2% 4.5% 123%

B/26/2017 Pre-MQL Marketing APAC_Email2 (7) T 5%

Cilck rabe i

B/23/2017 NTR_LA_Post Pre MQL_FY15_Email 5 {Portugues...
6/20/2017 Comp_Nurtura_Email_1

& = o 8182017  One Pre MGL MEA Q1 FY17 (3)
b I) ’ < ) i F4 BAB2017 EMEA,_DK_ProspectEvent_Cepenhagen_Mareh...
. [ —
at S e Xt ° e @ Cicks unigue) BAE2017 Four SP Pra MOL Q3 FY16 (4}

Engagement over time : Audience performance : Deliverability Analysis

(July 2020) e —— ey g
. {unique) (unique)

Prospects 10% 5.6% 0.123%

Bounce rate:

Silver Custamars 5.8%

Bronze Customers 8% k Bounces:

234

Gold customers 1.2%

Organize your reporting by
the tagging you use for your
campaigns.

Filter by tags

acoustic



Mobile app
messaging

PLATFORMS

i0s Android
o @ or

Building mobile
messages for all

platforms at once with |
greater ease of use. et ot gy |

MESSAGES

®¥ First name, your future is looking bright

All sunglasses are 35% off for just a fe

Now in Beta. Contact
your Client Success
Director for more mi
information.

*Be sure you are using the
latest SDK release”

acoustic



Sur —‘ e —> n & sunny.chae@bm.com & Settings ~ @ Help

Marketing Cloud Setup Survey Provider UBX Setup

conncector ° °

Please select a provider

£

Retarget and segment SurveyMonkey"

customers based on their

Survey responses. Curren tly s o o s A 0 b 1) e A o S
with support for Survey pr—————

M onkey & Sur vey Gizmo.

Pressing the button below will redirect you to a Survey Gizmo page where you can sign up for an account. Important: a Professional or Full Access account is required. Free
Survey Gizmo accounts are not supported.

Survey Gizmo Sign Up

4= Back

Sub questions are now
supported separately in
relational tables.

Support for Qualtrics
coming in June.

acoustic



Other notable
updates

* Deliverability Dashboard has Share YOlll‘ ideaS

moved! No longer in the support
portal, now in the Ul under Settings.

- Add ition al.f ields now can be N Direct mail felds arrangement
p u b l I S h e d I n E XC h a n ge e Ve n tS aS Aiready exists - In programs, if you are using a direct mall, you can change the field order as you do with queries

exports. (see attached file)Some of direct mail routers require a specific field order (ex:NAME
Will not implement before FIREST_NAME) and you can't do it.

attributes, defined in ! .
database settings.

Needs review

acoustic Help Center Community Contact us

Recent  Trending Popular

Duplicate 3 Set IP at query level for use in programs.

° N eW De I.ete CO n taCt I_ i St R EST A P | . Already exists 2 I'd like to be able to set a VMTA for a query and use that query within programs. Currently the
25

Declined VMTA is pulled from the database that was originally queried from so if you have one main
o database you can only use one WMTA designation.
Delivered

e Can now specify when to T Delvered | 0
systematically replace characters in
SMS when the character count in
the message will cause it to be sent
in multiple parts. (Ul & API)

acoustic
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